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Abstract 
 

Youth participation is essential to the sustainability of self-help community 

development initiatives, yet the extent to which media coverage facilitates such 

engagement remains insufficiently understood in Jalingo Metropolis, Taraba State, 

Nigeria. This study examines the influence of media coverage on youth awareness, 

motivation, and participation in grassroots community development projects. 

Anchored in Participatory Development Theory and Agenda-Setting Theory, the 

study employed a survey research design. A sample of 399 respondents was 

determined using the Taro Yamane formula, of whom 381 provided valid 

responses for analysis. The findings indicate that exposure to radio, television, 

newspapers, and social media significantly enhances youths’ awareness of, 

perceived relevance of, and motivation to participate in self-help community 

development initiatives. Social media emerged as the most influential platform 

because of its interactive features and youth-oriented content formats. The results 

further show that consistent media messaging and success narratives strengthen 

sustained youth engagement across different phases of community development 

projects. However, inconsistent messaging and limited development-focused 

programming constrain the capacity of the media to promote optimal 

participation. The study concludes that strategic and coordinated multi-platform 
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media engagement is critical to strengthening youth involvement in community-

driven development. It contributes to development communication scholarship 

by demonstrating how media exposure and message consistency shape grassroots 

participation and recommends stronger collaboration between media institutions 

and development stakeholders. 

Keywords: Community Development; Development Communication; Media 

Coverage; Self-Help Initiatives; Youth Participation 

 

 

INTRODUCTION 

Contemporary development discourse increasingly emphasizes participatory and 

community-driven approaches as more sustainable alternatives to top-down, state-centered 

interventions. Participatory development frameworks argue that inclusive involvement in 

planning and implementation enhances local ownership, accountability, and long-term impact 

(Ghazala Mansuri & Vijayendra Rao, 2013; Jan Servaes, 2020). Within this paradigm, youth 

participation has emerged as a critical component of sustainable development. Globally, young 

people constitute a significant proportion of the population, particularly in developing regions, 

and are increasingly recognized as key agents of social change and innovation (United Nations 

Department of Economic and Social Affairs, 2022). Empirical studies demonstrate that 

meaningful youth engagement strengthens social capital, enhances community resilience, and 

improves development outcomes, whereas exclusion often leads to disengagement and 

weakened project sustainability (Barry Checkoway, 2011; Ngaire Wong et al., 2010). 

In many developing countries, including Nigeria, participatory development is often 

operationalized through self-help community initiatives, which emerge as grassroots responses 

to infrastructural deficits and limited state capacity. These initiatives have been shown to 

contribute significantly to local development outcomes, particularly in the provision of social 

infrastructure and community services (Akinola, 2007). However, despite the centrality of 

youth to these processes, their participation frequently remains limited and concentrated in 

implementation roles rather than strategic decision-making (Mbagwu et al., 2015). This pattern 

is particularly concerning in the Nigerian context, where high levels of youth unemployment 

and socio-economic vulnerability persist (National Bureau of Statistics, 2023). Enhancing 

youth engagement in community-driven development is therefore not only a developmental 

imperative but also a critical governance priority. 
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Media systems play a strategic role in shaping public awareness, influencing 

perceptions of issue importance, and mobilizing collective action. According to Agenda-

Setting Theory, sustained media attention increases the salience of issues, thereby shaping 

what audiences perceive as important (Maxwell McCombs, 2014). In parallel, development 

communication scholarship highlights the capacity of media to facilitate dialogue, promote 

participation, and empower marginalized groups (Servaes, 2020). In Nigeria, both traditional 

media particularly radio and digital platforms have been shown to influence youth civic 

engagement, especially in political contexts (Apuke & Omar, 2021). However, existing studies 

have largely focused on political mobilization, with limited attention to how media coverage 

shapes youth participation in non-political, community-based development initiatives such as 

self-help projects. 

At the sub-national level, Taraba State and Jalingo Metropolis in particular continues 

to face significant infrastructural and socio-economic challenges that necessitate community-

driven responses. While the presence of media outlets and a youthful population provides a 

potential foundation for enhanced participation, there is limited empirical evidence on how 

media coverage influences youth awareness, motivation, and sustained engagement in self-help 

community development within this context. This gap is especially pronounced in semi-urban 

settings, where media access patterns and participation dynamics may differ from both rural 

and highly urbanized areas. 

Against this backdrop, this study examines the influence of media coverage on youth 

participation in self-help community development projects in Jalingo Metropolis, Taraba State. 

By integrating insights from Agenda-Setting Theory and Participatory Development Theory, 

the study seeks to provide empirical evidence on how media exposure shapes awareness, 

motivation, and engagement among youth. In doing so, it contributes to ongoing debates in 

development communication and offers context-specific insights for enhancing grassroots 

participation in Nigeria. 

Statement of the Research problem 

Despite widespread recognition of youth as critical actors in sustainable community 

development, empirical evidence suggests that their participation in self-help initiatives in 

Nigeria remains limited and largely implementation-centered. Studies indicate that youth 

involvement is often restricted to manual or peripheral roles, with minimal representation in 

planning, decision-making, and monitoring processes ((Ezeh et al., 2019; Mbagwu et al., 
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2015)). Such exclusion weakens project ownership, reduces innovation, and undermines long-

term sustainability. Given Nigeria’s demographic structure and persistent youth 

unemployment challenges (National Bureau of Statistics [NBS], 2023), the marginalization of 

young people from strategic aspects of community development represents both a governance 

and developmental concern. 

Previous studies across Nigeria have highlighted several factors contributing to the low 

level of youth participation in community development projects. Mbagwu et al. (2015) in 

Enugu State and Yusuf et al. (2018) in Kwara State both identified adult dominance in 

decision-making, poor mobilization strategies, lack of youth-focused communication, and 

limited access to information about development initiatives as major constraints. Furthermore, 

Ogar (2020) notes that the absence of deliberate institutional frameworks for youth inclusion 

in development planning processes further worsens the situation. From an international 

perspective, Shek et al. (2007) emphasize that in environments where youth participation is 

low often due to weak communication and information flow community projects tend to fail 

in addressing the actual needs of beneficiaries, resulting in poor sustainability and limited 

community ownership. In many Nigerian communities, media outlets such as local radio 

stations, community newspapers, and social media platforms remain underutilized as tools for 

youth mobilization and engagement in community projects. 

Scholarly literature identifies weak communication and inadequate mobilization 

strategies as central constraints to meaningful youth participation. Participatory development 

research emphasizes that inclusive engagement depends significantly on access to information, 

visibility of opportunities, and structured dialogue platforms (Servaes, 2020). Agenda-setting 

theory further suggests that issues receiving limited media attention are less likely to be 

perceived as salient or worthy of public engagement (McCombs, 2014). In the Nigerian 

context, while media systems have demonstrated strong influence in political mobilization and 

civic activism (Apuke & Omar, 2021), their role in promoting youth participation in non-

political, community-based development initiatives remains underexamined. 

In Taraba State, and particularly in Jalingo Metropolis, self-help community projects 

continue to emerge in response to infrastructure deficits and socio-economic pressures. 

However, systematic evidence on youth engagement levels in these initiatives is scarce. 

Although media outlets operate within the metropolis, there is limited empirical research 

assessing whether media coverage effectively enhances youth awareness, motivation, and 
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sustained participation in community-driven development efforts. This absence of localized 

scholarship creates a knowledge gap regarding the communication dynamics that shape 

grassroots participation in semi-urban settings. 

Objective of the study 

The broad aim of the study is to examine the influence of media coverage on youth 

participation in self-help community development projects in Jalingo Metropolis, Taraba State. 

Specifically, this study sort to: 

1.  To examine the relationship between media exposure and youth awareness of self-help 

community development projects. 

2.  To analyze the relative influence of media channels on youth participation in self-help 

community development projects. 

3.  To assess the effectiveness of media campaigns in promoting youth participation in self-

help community development projects. 

 

Literature Review 

Self-Help, Groups and Community Development Outcomes 

Self-help projects are commonly understood as community-driven development 

initiatives in which local members voluntarily mobilize their own resources such as labour, 

funds, and knowledge to address shared socio-economic needs without primary reliance on 

external assistance. According to Akinola (2007), self-help projects in developing contexts, 

particularly in Nigeria, represent grassroots responses to infrastructural and governance gaps, 

enabling communities to provide essential services such as roads, schools, and water systems 

through collective effort and local organization. This perspective emphasizes the role of self-

help initiatives as adaptive mechanisms for community resilience in the face of limited state 

capacity. 

From a participatory development standpoint, self-help projects are defined as 

collaborative efforts that promote local ownership and inclusive decision-making in 

development processes. Robert Chambers (1994) conceptualizes such initiatives as forms of 

participatory action where community members are actively involved in identifying needs, 

planning interventions, and managing implementation. Similarly, Norman Uphoff (1992) 
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views self-help projects as institutional arrangements that enhance collective action and 

empower communities to take control of their development trajectories. 

In a broader socio-economic sense, self-help projects can also be described as 

mechanisms for building social capital and fostering sustainable development outcomes. 

Elinor Ostrom (1990) highlights that collective action initiatives, such as self-help projects, 

rely on trust, cooperation, and shared norms to manage common resources effectively. This 

definition underscores the importance of social cohesion and community networks in 

ensuring the success and sustainability of such projects. 

Self-help groups (SHGs) have been widely recognized as effective grassroots 

mechanisms for promoting community development, particularly in contexts where state 

capacity is limited. Empirical evidence across developing regions demonstrates that SHGs 

contribute significantly to improved livelihoods, social cohesion, and local infrastructure 

development. For instance, Wasirimba (2022), in a mixed-method study in Kenya, found that 

strong social capital manifested through trust, cohesion, and reciprocity significantly enhances 

SHG performance and sustainability. Similarly, Mbuuri (2020) established that access to 

resources, capacity building, and social capital are strongly correlated with empowerment 

outcomes among SHG members, highlighting that development effectiveness extends beyond 

financial inputs to include relational and institutional dimensions. 

Large-scale quantitative evidence also supports the developmental impact of SHGs. 

Saha, Annear, and Pathak (2013), using nationally representative data in India, found that the 

presence of SHGs significantly improved access to maternal health services, indicating that 

SHGs can function as important platforms for service delivery and knowledge dissemination. 

Complementing this, Mehta et al. (2020) demonstrated that integrating health education into 

SHG structures (“health layering”) produces measurable improvements in maternal and child 

health outcomes. These findings suggest that SHGs can be leveraged as multi-functional 

development platforms capable of addressing diverse socio-economic challenges. 

Within the Nigerian context, similar patterns emerge. Anyaoha, Osita-Njoku, and 

Ukoh (2017) found that self-help projects significantly contribute to community development, 

particularly when supported by effective leadership characterized by transparency and 

accountability. Likewise, Bwala, Oladosu, and Dukku (2016) reported that SHGs actively 

contribute to infrastructure development through community-driven funding and 

mobilization. However, despite these positive outcomes, several studies highlight structural 
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weaknesses, including poor institutional support, weak record-keeping systems, and limited 

integration with formal governance frameworks. While these studies establish the 

developmental value of SHGs, they pay limited attention to the communication processes that 

facilitate participation, particularly among youth. 

Youth Participation in Community Development 

Youth participation is widely acknowledged as a critical factor in achieving sustainable 

community development. Existing literature indicates that meaningful youth engagement 

enhances innovation, strengthens social capital, and improves the long-term sustainability of 

development initiatives. However, empirical evidence across Nigeria suggests that youth 

participation remains uneven and often restricted to peripheral roles. 

For example, Ezeh et al. (2019) found that while a majority of youth were involved in 

manual labor within self-help projects, only a small proportion participated in planning and 

decision-making processes. Similarly, Mbagwu et al. (2009) reported that youth contributions 

were largely limited to implementation stages, with minimal involvement in strategic aspects 

due to constraints such as inadequate information flow, cultural restrictions, and weak 

sensitization mechanisms. Ogar (2020) further observed that although participation rates may 

appear relatively high, meaningful engagement defined by decision-making authority remains 

significantly limited. 

Comparative evidence also reveals contextual variations in youth engagement. 

Adekoya (2009) found that rural youth were more involved in decision-making compared to 

their urban counterparts, although both groups faced challenges related to low awareness and 

inadequate mobilization. At the structural level, factors such as unemployment, limited access 

to information, and lack of institutional support have been identified as key barriers to 

effective youth participation. Collectively, these studies suggest that while youth constitute a 

vital demographic for community development, their engagement is constrained by systemic 

and communication-related limitations. 

Communication Gaps and the Role of Media in Mobilization 

A critical gap emerging from the literature is the limited attention given to 

communication processes as drivers of youth participation in community development. While 

structural and socio-economic barriers are well documented, fewer studies explicitly examine 

how information dissemination and media exposure shape awareness, motivation, and 

engagement. 
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Participatory development scholarship emphasizes that access to information and 

inclusive communication channels are essential for effective engagement (Servaes, 2020). In 

contexts where information flow is weak or uneven, participation tends to be limited and 

exclusionary. Empirical studies support this position. Dokubo et al. (2020) found that the 

absence of structured communication channels between project coordinators and youth 

groups significantly reduced youth involvement in planning and monitoring phases. Similarly, 

Omoju et al. (2023) identified weak communication strategies as a major limitation in youth-

focused development programs in Nigeria. 

Emerging evidence highlights the potential of media, particularly digital platforms, in 

addressing these communication gaps. Asadu and Ayuwo (2018) demonstrated that social 

media platforms can effectively mobilize youth for community-based initiatives, enabling 

coordination, visibility, and collective action even in resource-constrained settings. However, 

their study was limited to digital media and did not explore the complementary role of 

traditional media such as radio and television, which remain highly influential in many 

Nigerian communities. 

More broadly, studies on media and youth engagement in Nigeria have largely focused 

on political participation and activism (Apuke & Omar, 2021), with limited attention to non-

political, community-driven development initiatives. This narrow focus leaves a significant gap 

in understanding how media can be strategically deployed to promote grassroots participation 

in self-help projects. Furthermore, existing studies often examine media channels in isolation, 

without considering the synergistic effects of multi-channel communication strategies. 

Theoretical Framework 

This study is hinged on two theoretical platforms viz: Participatory Development 

Theory and Agenda-Setting Theory, which together provide a complementary framework for 

understanding how media processes influence youth engagement in self-help community 

development. While Participatory Development Theory explains the normative and structural 

conditions necessary for inclusive and sustainable development, Agenda-Setting Theory offers 

a media-effects perspective on how information visibility and salience shape awareness, 

priorities, and participation. The integration of these frameworks enables a holistic analysis of 

both the process of participation and the communication mechanisms that facilitate or 

constrain it. 
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Participatory Development Theory emerged as a critique of top-down, externally 

driven development models that often marginalize local actors and fail to produce sustainable 

outcomes. Foundational contributions by Robert Chambers (1983, 1994), Paulo Freire (1970), 

and Norman Uphoff (1992), alongside later syntheses by Ghazala Mansuri and Vijayendra Rao 

(2013), emphasize a shift toward inclusive, bottom-up approaches that prioritize local 

knowledge, dialogue, and empowerment. Central to this perspective is the notion that 

development is most effective when beneficiaries actively participate in identifying needs, 

designing interventions, and managing implementation processes. The core principles of the 

theory include inclusiveness, local ownership, empowerment, and sustainability. Participation 

is conceptualized both as a means enhancing the efficiency and relevance of development 

interventions and as an end, fostering agency, democratic engagement, and social 

transformation. Methods such as participatory rural appraisal (PRA), community mapping, 

and collaborative monitoring are designed to ensure that development initiatives are context-

sensitive and reflective of community priorities. By foregrounding the voices of marginalized 

groups, including youth, the theory seeks to address power imbalances inherent in 

conventional development planning. In relation to this study, Participatory Development 

Theory provides a critical lens for examining youth engagement in self-help community 

development projects. It underscores the importance of access to information, inclusive 

dialogue, and empowerment as prerequisites for meaningful participation. Within this 

framework, media systems become essential facilitators of participation by enhancing 

awareness, enabling knowledge exchange, and creating platforms for collective engagement. 

Thus, the theory not only explains the value of youth participation but also highlights the role 

of communication processes in shaping the depth and quality of such engagement. 

In the other hand, Agenda-Setting Theory, developed by Maxwell McCombs and 

Donald Shaw (1972), explains how media influence public perceptions by determining the 

relative importance of issues in the public sphere. The theory posits that while the media may 

not dictate what people think, they significantly shape what people think about by prioritizing 

certain issues through repeated coverage and prominence. Subsequent developments by 

scholars such as Rogers and Dearing (1988), McCombs (2004), and Weaver (2007) have 

expanded the framework to include multiple dimensions, including attribute agenda-setting 

and intermedia agenda-setting. At its core, the theory emphasizes issue salience, frequency of 

coverage, and media prominence as key determinants of public attention. First-level agenda-

setting focuses on the visibility of issues, suggesting that the more attention an issue receives, 
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the more important it becomes in the minds of audiences. Second-level agenda-setting 

(attribute agenda-setting) extends this by examining how the framing and presentation of 

issues influence audience perceptions and evaluations. These mechanisms demonstrate that 

media are not passive transmitters of information but active agents in structuring public 

priorities and shaping social discourse. Applied to this study, Agenda-Setting Theory provides 

a robust explanatory framework for understanding how media coverage influences youth 

awareness and participation in self-help community development projects. By consistently 

highlighting community initiatives, media platforms such as radio, television, newspapers, and 

social media can elevate the perceived importance of these projects among youth, thereby 

increasing the likelihood of engagement. Conversely, limited or inconsistent coverage may 

reduce issue salience and contribute to low participation levels. The theory thus elucidates the 

pathways through which media visibility translates into behavioural outcomes, reinforcing the 

role of strategic communication in mobilizing youth for grassroots development. 

 
Dig: 1, Conceptual Model of Media Exposure, Participation, and Sustainable 

Community Development 
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The model illustrates how media exposure guided by Agenda-Setting Theory and Uses 

and Gratifications Theory serves as the initial driver that shapes community awareness and the 

perceived value of self-help development projects. As individuals, particularly youth, 

encounter consistent and relevant media messages, their motivation and interest to participate 

are strengthened, aligning with UGT’s view that people engage with media to satisfy 

informational and participatory needs. This heightened motivation interacts with existing 

social capital such as trust, cohesion, and community networks which further enables and 

supports active participation in self-help initiatives. Through active involvement, individuals 

gain empowerment and skill acquisition through capacity-building processes and access to 

resources, ultimately contributing to sustainable community development marked by 

improved livelihoods, stronger cohesion, and long-term resilience. 

 

METHODS  

This study employed a cross-sectional survey research design to examine the influence 

of media coverage on youth participation in self-help community development projects in 

Jalingo Metropolis, Taraba State. The survey approach was considered appropriate for 

generating quantifiable data from a large and diverse population, thereby enabling 

generalization of findings. The target population comprised residents of Jalingo Metropolis, 

with particular focus on youth as primary actors in community development initiatives. Based 

on the projected population of 220,700 provided by the National Population Commission 

(2024), a sample size of 399 respondents was determined using the Taro Yamane formula at a 

5% margin of error. A stratified sampling technique with proportional allocation was adopted 

across the ten political wards within the metropolis to ensure representativeness. Data were 

collected using a structured questionnaire divided into demographic and substantive sections 

covering media exposure, awareness, motivation, and participation in community 

development activities. The instrument was administered through a wait-and-collect approach 

with the assistance of trained field assistants to enhance response accuracy and retrieval rates. 

To ensure measurement quality, the instrument underwent face and content validation 

by subject experts in mass communication, while reliability was established using the test–

retest method, which demonstrated a high level of response consistency. Data collection 

incorporated both primary and secondary sources, with primary data obtained directly from 

respondents and secondary data drawn from relevant scholarly and institutional materials. The 
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collected data were analyzed using descriptive statistical techniques, including frequencies and 

percentages, to examine patterns of media exposure and levels of youth engagement in self-

help initiatives. These analytical procedures provided a basis for interpreting the relationship 

between media coverage and participation outcomes, in line with the study’s objectives and 

theoretical framework. 

 

RESULTS 

Table 1: Media Coverage, Youth Awareness, and Participation (n = 381) 

S/N Statement 
1 

(SD) 
2 

(D) 
3 

(N) 
4 

(A) 
5 

(SA) 

1 Media coverage has increased my awareness of self-help 
community development projects in Jalingo. 

12 25 43 180 121 

2 I frequently encounter information about community 
development projects through the media. 

15 35 50 160 121 

3 Media reports make self-help community projects appear 
important and worth participating in. 

10 28 55 170 118 

4 Exposure to media content motivates me to contribute to 
community projects. 

18 30 60 165 108 

5 Media coverage helps me understand the goals and benefits of 
self-help projects. 

14 27 48 172 120 

6 Media information influences my decision to participate in 
community development initiatives. 

16 33 55 168 109 

7 Youth participation in self-help projects increases when media 
coverage is consistent. 

11 22 60 180 108 

8 Media-highlighted success stories of self-help projects encourage 
youth involvement. 

13 30 50 175 113 

Source: Field Survey, 2025 

Table 1 reveals that media coverage plays a significant role in shaping youth awareness 

and participation in self-help community development projects in Jalingo. The data show that 

a substantial majority of respondents agreed or strongly agreed with the statements related to 

media influence. For instance, 180 respondents agreed and 121 strongly agreed that media 

coverage increased their awareness of community development projects, while similar trends 

were observed for frequent encounters with media information (160 agreed, 121 strongly 

agreed). This indicates that media exposure effectively informs the youth about ongoing 

projects and reinforces the importance of their participation. The high levels of agreement 

across items suggest that the media not only disseminates information but also frames 

community initiatives as valuable and worth engaging with, confirming the applicability of 

agenda-setting and uses-and-gratifications theories in this context. 
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Furthermore, the data highlight the motivational aspect of media coverage in youth 

participation. Respondents largely affirmed that exposure to media content motivates them to 

contribute to projects, helps them understand project goals and benefits, and influences their 

decisions to participate in community development initiatives. Notably, consistent media 

coverage and success stories also appear to encourage active involvement, as evidenced by 180 

respondents agreeing that consistent coverage boosts participation and 175 agreeing that 

media-highlighted success stories inspire engagement. Pragmatically, these findings imply that 

targeted media campaigns can significantly enhance youth involvement in self-help initiatives, 

emphasizing the importance of regular, informative, and success-oriented content. This 

underscores the study’s implication that media is a vital tool for mobilizing and sustaining 

youth participation in community development in Jalingo. 

Table 2: Media Channels and Content Strategies (n = 381) 

S/N Statement 
1 

(SD) 
2 

(D) 
3 

(N) 
4 

(A) 
5 

(SA) 

1 Radio programs provide clear and regular information on self-
help community projects. 

14 28 52 170 117 

2 Television coverage increases my interest and understanding of 
community development activities. 

12 25 48 182 114 

3 Newspaper articles effectively inform youth about ongoing and 
upcoming self-help projects. 

20 35 60 150 116 

4 Social media platforms (Facebook, WhatsApp, Instagram) play a 
major role in informing youth about community projects. 

10 18 45 175 133 

5 Social media messages are more engaging than traditional media 
messages about community projects. 

9 15 40 168 149 

6 Visual content (photos, videos) enhances my interest in 
community development initiatives. 

11 20 35 170 145 

7 Interactive content (comments, likes, shares, polls) improves 
youth engagement in self-help projects. 

13 25 45 160 138 

8 Media messages that feature youth role models or influencers 
encourage participation. 

10 18 38 165 150 

Source: Field Survey, 2025 

Table 2 highlights the effectiveness of various media channels and content strategies in 

informing and engaging youth about self-help community development projects in Jalingo. 

The data indicate that social media platforms, including Facebook, WhatsApp, and Instagram, 

are particularly influential, with the majority of respondents agreeing or strongly agreeing that 

these platforms play a major role in disseminating information and are more engaging than 

traditional media. Radio and television also remain important, with most respondents 

confirming that these channels provide clear and regular information and increase 

understanding of community projects. Newspapers, while slightly less influential, still 
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contribute to awareness by providing detailed information. Overall, these findings suggest that 

a multi-channel media approach, combining both traditional and digital platforms, is essential 

for effectively reaching youth and increasing their awareness of community development 

initiatives. 

The table also demonstrates that content strategies significantly impact youth 

engagement. Visual elements such as photos and videos, interactive features like likes, 

comments, shares, and polls, as well as messages featuring youth role models or influencers, 

were widely acknowledged as enhancing interest and participation. These results indicate that 

engagement is not solely dependent on the channel but also on the way content is presented 

and framed. Practically, this implies that media campaigns targeting youth should be 

interactive, visually appealing, and relatable, leveraging influential figures and success stories to 

motivate participation. The findings underscore the critical role of media planning and content 

strategy in ensuring sustained youth involvement in self-help community development 

projects in Jalingo. 

Table 3: Effectiveness of Media Campaigns in Mobilizing Youth (n = 381) 

S/N Statement 
1 

(SD) 
2 

(D) 
3 

(N) 
4 

(A) 
5 

(SA) 

1 Media campaigns effectively mobilize youth for community 
development activities. 

11 20 50 170 130 

2 Media messages motivate me to participate in planning stages of 
community projects. 

12 25 55 165 124 

3 Media campaigns encourage youth to take part in the execution 
of self-help initiatives. 

15 30 50 160 126 

4 Media announcements help sustain youth participation 
throughout the duration of self-help projects. 

10 22 45 175 129 

5 Media education increases my confidence to contribute skills and 
resources to community projects. 

8 20 40 170 143 

6 Follow-up media reports help youth remain committed to 
monitoring and evaluating projects. 

12 25 50 165 129 

7 Media presentation of community challenges encourages youth to 
volunteer in solving them. 

10 18 45 160 148 

8 Overall, media campaigns have a positive impact on sustained 
youth involvement in self-help development projects. 

9 15 38 165 154 

Source: Field Survey, 2025 

Table 3 illustrates the effectiveness of media campaigns in mobilizing youth for self-

help community development projects in Jalingo. The data show that a significant majority of 

respondents agreed or strongly agreed that media campaigns successfully mobilize youth, 

motivate participation in planning and execution stages, and sustain engagement throughout 



Lazarus Siman & Agabison Shidobani Dorcas 

Volume 3, Issue 3, 2026 369 

the duration of projects. For example, 170 respondents agreed and 130 strongly agreed that 

campaigns effectively mobilize youth, while similar patterns are observed for participation in 

project execution and planning. This indicates that media campaigns are not only informative 

but also influential in translating awareness into tangible participation, confirming the central 

role of media in shaping youth involvement in community initiatives. 

The table further highlights the role of media in enhancing confidence, commitment, 

and responsiveness among youth. Items such as media education, follow-up reports, and 

presentation of community challenges received strong agreement, suggesting that continuous 

exposure and informative content empower youth to contribute skills, monitor projects, and 

actively volunteer. The overall positive perception of media campaigns, with 165 agreeing and 

154 strongly agreeing that campaigns sustain involvement, implies that well-structured and 

consistent media strategies are critical for long-term youth engagement. Practically, this 

underscores the importance of designing media campaigns that combine motivational 

messaging, follow-up reporting, and participatory elements to ensure sustained youth 

involvement in self-help community development projects in Jalingo. 

 

DISCUSSION 

The findings of this study provide strong empirical support for the argument that 

media coverage plays a critical role in enhancing youth participation in self-help community 

development projects in Jalingo Metropolis. Moving beyond descriptive patterns, the results 

demonstrate how media exposure shapes awareness, motivation, and sustained engagement, 

thereby reinforcing key propositions within development communication and media effects 

scholarship. 

First, the study reveals that media coverage significantly increases youth awareness of 

self-help community development initiatives. A substantial proportion of respondents 

reported that exposure to media content across radio, television, print, and digital platforms 

enhanced their knowledge of ongoing projects and their perceived importance. This finding 

strongly aligns with the central tenets of Agenda-Setting Theory, which posits that repeated 

media emphasis elevates the salience of issues in the public consciousness (McCombs, 2014). 

In this context, consistent media visibility appears to position community development 

projects as socially relevant and worthy of engagement among youth. The finding also 

corroborates earlier studies such as Apuke and Omar (2021), which demonstrate that media 
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exposure significantly influences youth awareness and civic engagement patterns in Nigeria. 

However, unlike prior research that focuses primarily on political participation, this study 

extends the applicability of agenda-setting processes to non-political, grassroots development 

initiatives. 

Second, the study demonstrates that media exposure serves not only as an 

informational tool but also as a motivational driver for youth participation. Respondents 

indicated that media content influences their willingness to contribute to community projects, 

shapes their understanding of project benefits, and informs their decisions to participate. This 

suggests that media messaging functions as both a cognitive and affective mechanism, 

reinforcing the relevance of development initiatives while simultaneously encouraging 

behavioural engagement. This finding is consistent with participatory development 

perspectives, which emphasize that access to information and inclusive communication 

channels are essential for fostering active involvement (Servaes, 2020). It also supports 

empirical observations by Dokubo et al. (2020), who identified communication gaps as a 

major barrier to youth engagement. By contrast, the present study demonstrates that effective 

media coverage can mitigate these gaps by providing accessible and persuasive information 

that enhances youth agency. 

Third, the findings highlight the differential impact of media channels, with social 

media emerging as the most influential platform for youth engagement. While traditional 

media such as radio and television remain important sources of information, digital platforms 

were perceived as more engaging due to their interactivity, visual appeal, and participatory 

features. This supports the growing body of literature emphasizing the role of digital media in 

facilitating youth mobilization and collective action (Asadu & Ayuwo, 2018). The prominence 

of social media in this study reflects broader shifts in media consumption patterns among 

young populations, where user-generated content, peer interaction, and real-time engagement 

enhance both message reception and participation. Importantly, however, the continued 

relevance of traditional media suggests that a multi-channel communication strategy remains 

necessary for inclusive outreach, particularly in semi-urban contexts where access to digital 

technologies may be uneven. 

In addition to media channels, the study underscores the importance of content 

strategies in shaping youth engagement. Findings indicate that visual elements, interactive 

features, and the inclusion of youth role models significantly enhance interest and 
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participation. These results suggest that the effectiveness of media campaigns is not solely 

determined by the medium, but also by how messages are framed and delivered. The use of 

relatable narratives and success stories appears to strengthen identification and motivation 

among youth, thereby reinforcing sustained involvement in community initiatives. This aligns 

with second-level agenda-setting (attribute agenda-setting), which posits that the framing and 

presentation of issues influence how audiences evaluate and respond to them (McCombs, 

2004). By emphasizing positive outcomes and relatable actors, media messages can transform 

abstract development goals into tangible and achievable actions. 

Furthermore, the study finds that media campaigns play a significant role in mobilizing 

youth across different phases of community development projects, including planning, 

execution, and monitoring. This is particularly important given that previous studies (e.g., 

Ezeh et al., 2019; Mbagwu et al., 2009) have shown that youth participation is often limited to 

implementation stages. The present findings suggest that strategic media engagement can 

expand youth involvement beyond manual contributions to include more meaningful and 

decision-oriented roles. This represents an important shift toward the ideals of Participatory 

Development Theory, which advocates for inclusive and empowered participation across all 

stages of development processes. 

Despite these positive outcomes, the study also identifies critical challenges that limit 

the effectiveness of media in promoting youth participation. Issues such as inconsistent 

messaging, limited development-oriented programming, and inadequate youth-focused 

communication strategies were reported as barriers to optimal engagement. These findings 

highlight structural weaknesses within the media-development interface and suggest that the 

mere presence of media platforms is insufficient without deliberate and strategic content 

planning. This observation resonates with Omoju et al. (2023), who identified weak 

communication frameworks as a key limitation in youth-focused development programs in 

Nigeria. It also reinforces the need for more coordinated efforts between media organizations, 

development agencies, and community stakeholders to design targeted and sustained 

communication interventions. 

Overall, the findings of this study extend existing scholarship by demonstrating that 

media coverage is not merely a supportive tool but a central driver of youth participation in 

community development. By integrating insights from Agenda-Setting Theory and 

Participatory Development Theory, the study provides a more nuanced understanding of how 
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media systems shape both the perception and practice of grassroots development. 

Importantly, it contributes to the literature by shifting the focus from political mobilization to 

community-based participation, thereby filling a critical gap in development communication 

research within the Nigerian context. 

 

CONCLUSION 

This study set out to examine the influence of media coverage on youth participation 

in self-help community development projects in Jalingo Metropolis, Taraba State. The findings 

demonstrate that media plays a pivotal role in shaping youth awareness, motivation, and 

sustained engagement in grassroots development initiatives. Specifically, consistent exposure 

to media content significantly enhances the visibility and perceived importance of self-help 

projects, thereby increasing the likelihood of youth participation across various stages of 

project implementation. The study further establishes that while both traditional and digital 

media contribute to youth engagement, social media platforms are particularly influential due 

to their interactive and participatory nature. In addition, content strategies such as the use of 

visual storytelling, success narratives, and youth role models emerge as critical drivers of 

motivation and sustained involvement. These findings reinforce the relevance of Agenda-

Setting Theory in explaining how media salience shapes public priorities, while also aligning 

with Participatory Development Theory’s emphasis on inclusive communication as a 

foundation for meaningful engagement. 

However, the study also reveals that the effectiveness of media in promoting youth 

participation is constrained by challenges such as inconsistent messaging, limited 

development-focused programming, and insufficient youth-oriented communication 

strategies. Overall, the study concludes that media is not merely an informational tool but a 

strategic mechanism for mobilizing and sustaining youth involvement in community-driven 

development. By empirically demonstrating this relationship within a semi-urban Nigerian 

context, the study contributes to advancing development communication scholarship and 

broadening understanding of grassroots participation dynamics 

Limitations and Suggestions for Future Research 

Despite its contributions, this study is subject to several limitations that should be 

acknowledged. 
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First, the study adopted a cross-sectional survey design, which limits the ability to 

establish causal relationships between media exposure and youth participation. While the 

findings indicate strong associations, future research could employ longitudinal or 

experimental designs to better capture causal dynamics and changes over time. 

Second, the study relied on self-reported data, which may be subject to response bias, 

including social desirability and recall inaccuracies. Future studies could complement survey 

data with observational methods or behavioural measures of participation to enhance validity. 

Third, the research focused on Jalingo Metropolis, a semi-urban context within Taraba 

State. While this provides valuable localized insights, the findings may not be fully 

generalizable to other regions with different socio-economic, cultural, or media environments. 

Comparative studies across rural, urban, and other geopolitical zones in Nigeria would provide 

a broader understanding of media influence on youth participation. 

Additionally, while the study examined multiple media channels, it did not deeply 

explore the content production processes or institutional factors shaping media coverage. 

Future research could investigate how editorial decisions, funding structures, and policy 

frameworks influence the extent and nature of development-focused media content. 

Finally, further studies could explore the integration of emerging communication 

frameworks, such as digital participatory platforms and community media models, to better 

understand how evolving media ecosystems can enhance inclusive and sustainable community 

development. 
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